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                                Having been able to go through a rigorous research on how to make a good V fusion product I would suggest to produce one of its kinds which would possess the nutritional values to the customers as well as one which is economically affordable.  With the good supply of vegetables and fruits to make the v fusion look tasty and sweet at the same time, the product will favor both those who like products with zero sugar and those who are also friendly with sugar to make sure it is user friendly and that it is served to customers how they like it. Being a type of energy drink aimed at boosting the general performance of the body during the day, the product will have the natural nutrients and will also be added the natural ingredients to make it taste natural. 
                                 By observation, the market is full of very many types of V fusion and in order for the product to be super differentiated from the others which are already in the market the branding style have to look like no other in the field and in this case a unique symbol of   the V fusion to represent the product and the company product is very important. Since the product has been made with an aim of re-energizing the body and the mind, branding the product as a ‘super energy drink’  will attract more buyers as they would want to proof  whether the fusion is tasting just like its name. By having no other V fusion in the market with the same name as my product, it will help customers to know what to expect from me and still it will differentiate the product from the competitors. Yes it is a super energy drink because that what it is made of super nutrients from fruits and vegetables and would be better if it is perceived as that by the customers.
                           Branding is very important because both the product and the company will be easily recognized. Since the name sound appealing the company will attract investors and this will increase revenue for the company and therefore more products will be produced to cater for the increasing demand in the market of the new V fusion product. Through branding, the new product will attract new customers as the existing ones will refer their friends through words of mouth as an advertising technique hence the power of branding should never be underestimated in whichever way. Once the product has been branded, it will increase trust to the customers and this is in the sense that they will not fear what they are buying since they already know what it is.
                          The Super energy drink being a unique V fusion in the market, how it will be parked is very important since will it not only be judged by the branding but also by what it will be parked using. The super energy drink will be parked according to the flavors which are lemon, strawberry and orange this will make it suit the customer’s choice as they represent the true spirit of the fusion. To be environmental friendly the company will use plastic bottles which can later be recycled to avoid environmental pollution. Building the intrigue of the first time buyers can only be done through proper packaging of the product. The packaging strategy will serve the attraction purpose and the promotion aim as even how the drink is supposed to be used will be well explained outside the bottle. Being economical in selecting the packaging material maximizes the profit and as such going for the affordable bottles will reduce even the price of the fusion and so fitting in the market becomes much easier. 
                              One cannot run a business without a competition and as a result how one differentiates himself can either lead to gaining of more customers or losing customers. First since the production cost of my product is very economical considering that the product has been made using the common vegetables and fruits in the market and again the packaging of the new product is pocket friendly starting with lower price than the rest of my competitors can do. By targeting the larger population which are youth and knowing that they are always after what favors their pocket maneuvering in this market gets easy.
                                 Being the producer, a distribution strategy for the product is vital since it is new in the market. Developing a ware house so as to cater for the future demand of the product and also to enhance stability in distribution will create more space for the product to boom in the market since there will be a smooth flow of it. Secondly organizing with interested distributors of my product will make it reach to the grass root levels and so will help expand the market for my new V-fusion. For a start customers contact is very important and hence selling to them directly through my outlet store will give me a chance to hear their feedback and as result it would create more room for improvement in production to suit the customers demand. Selling to the retailers so that they can sell to the consumers will help distribute the risk and hence will create more room for me to produce more products. Making sure that there is steady production of the product then there would be a smooth flow of the new product in the market.
                             The pricing of the new product will depend on the production cost. This means that since I used economical methods to produce the new product and also packed the product economically then the price will automatically be fair. As a result of the huge distant involved in transporting the new product from one region to another the price would vary also. This means the far one is away from the production region the higher the price. To curb this in the future as the business grows locating the company near the market will favor the price and so many customers will be able to afford. 
                                With the recent development in technology, promoting the new product through the social Medias will expand the market and enable the product to be known widely. Using advertising websites many people will be able to know about my new V fusion product. Majorly the drink targets majority of the working class and so since majority have access to the internet, advertising through the internet, televisions, radios and newspapers will help the public know the product.
                        Integrated marketing communication ensures that all forms of messages and information are clearly and well linked together Kingsnorth, S. (2019). They are various levels of integration which helps communication such as market mix and across business functions. For instance, horizontal integration takes place whereby communication and distribution work together in order to send messages to customers. Vertical integration is whereby communication and marketing objectives supports the mission and the objective of a higher company or a corporate. The staff must be informed always and this forms the internal integration part of the marketing plan. Without internal integration marketing would be very difficult. Having advertising agents and PR agencies working together a seamless solution can be found and for this reason external integration is as much important as the internal integration.
                           Integrated markets help in boosting the profit and also raise the sales of the product. This builds a strong bond of loyalty with customers and hence they feel protected and satisfied with the product. Reminding the customers that the product exists in various varieties enables them to make choices which will lead to increased sales of the product K. M. (2018).. How the consumers perceive the product is a key to success or failure and therefore the company must align communications into customers oriented messages and observe a clear conscience to promote the product.
                          
                            


                                  When the consumer perceptions are integrated into the marketing strategy the organization gains loyalty and hence the consumers will be able to identify themselves positively with the brand and habitually they will prefer to buy from the organization. By integrating advertising, direct mail, sales promotion and social media as the main tools in this, then there will be clarity and there will also be maximum communication impact. 
                           Consistency throughout the channel helps to conduct an integrated campaign by repeating the headlines and key images and phrases in all the levels of communication and so the customers will receive consistent information to remind them about the product and its availability in the market Palmatier, (2018). Some customers prefer to receive the product information via mails and others through letters and so being in contact with them will make one understand what they prefer. 
                 In conclusion, marketing helps move the services and products from the producers to the target market and then to the consumers. It is very essential to have an effective marketing plan in order to make sure that everything is in line with the organization objective. Advertising and product promotion via other channels of communication helps in creating awareness to the prospective customers. Communication skills are important key to marketing strategy for any product. The customers only corporate when they are able to be appropriately convinced using the proper language. 
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